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Neue Nouveau is a trend that retells the Art Nouveau typographic 
history with a few new twists. Organic lines and dramatic curves 
speak to nature and biodiversity, while legibility-challenging, 
psychedelic, flowy forms speak to the push-pull of pandemic time.

If the Art Nouveau movement of the late 19th and early 20th 
centuries was a reaction to the Industrial Revolution, when 
machine-made products surpassed craftsmanship, Neue Nouveau 
today is a reaction to a world that has gone full digital. The 
growing consumer interest in wellness, conscious consumption, 
and organic products is a perfect match for its natural forms.

NEUE 
NOUVEAU

Park Lane Hotel by Mother Design
LBDO by Universal Favourite
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Thin, light serifs are back. Svelte Serifs are a slimmed down, 
sophisticated update on the bold, round, old-style serifs. Svelte 
Serifs typefaces are striking yet contemporary, responsive and 
variable. This typography trend emphasises the lightness of Serif 
font styles while remaining adaptable and versatile enough to fit 
all platforms and media for elegant reading.

Svelte Serifs work well with fonts other than the alphabets. 
UntitledMacao, a Chinese agency, created a series of works to 
celebrate Macao’s Design Week in 2020, way ahead of the curve. 
There is order and precision among all the mixed styles and 
glossy chrome shimmers — things are put in their proper places. 
Chinese characters coexist with slender Latin in harmony.

SVELTE SERIFS

Half Full by Inside Fred
Macao Design Week by UntitledMacao
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Logos with loops are nothing new. The appearance of Meta’s 
loopy logo in 2021 confirmed that the fun, irreverent style will 
continue to be seen in logotypes. The rounded, unobtrusive 
form are a welcome change from the bold, sharp lines of modern 
design.

THE “I COULD HAVE DRAWN THAT” 
QUALITY OF LOOPY LOGOS IS 
ESPECIALLY ENDEARING.

Although it’s a tough thing to pull off convincingly, some came 
out on top. Whether you love or hate micro-mobility-scooters, 
we’re quite partial to a loop, especially in a logo when it works 
well. Something about the disjointed nature of the ‘l’ seems to fit. 

LOOPY 
EVERYTHING

Oloo by Think Brand Consultancy
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It is safe to predict that flipping the contrast on a high-contrast 
typeface will result in a groundbreaking typographic aesthetic 
that is strangely alluring. Type that falls within this trend feels 
almost dreamlike as it is both familiar and remarkable. Since the 
underlying intention of this reverse contrast trend is to be very 
different, it’s no surprise that we’re seeing it creep into more 
“creative” verticals like cutting-edge digital ventures, music, 
organic sweets, and other markets that are more willing to take a 
progressive stance.

These creative explorations have resulted in some interesting 
typographic developments as well as some distinct brand 
identities. We are delighted to see its popularity steadily increase 
throughout the year, and beyond.

FLIPPED
CONTRAST

Rocc by Date of Birth
Candist by Brand Brothers
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This is a trend fit for a world in constant motion. Designers are 
experimenting with a new language of opposed proportions, 
mixing and matching widths to create words that stretch and 
shrink, speed up and slow down. At the same time, variable fonts 
are unlocking layers of range and dynamism like never before, 
unearthing the spaces in-between and igniting a new era of 
experimentation and expression that brands have only just begun 
to explore.

We’re seeing creative minds reimagine type as a living thing, 
shape-shifting and moving in space. It’s a completely new way of 
thinking about type, with enormous potential.

VARIABLE
SPEED

Herokid by Gaspar Muñuz, W Type Foundry
READ Magazine by HORT
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Individuals, groups, and society as a whole are embracing 
diversity, fluidity, ambiguity, and inclusion. Mixed-Up is 
typographic diversity. Like the Loopy logo, it is a simple concept 
that is not always easy to execute. Yet even when it isn’t done 
particularly well, the concept of “embracing differences” is 
relevant enough to be noted.

Ngoam’s identity, according to Studio Cohe in Vietnam, is “using 
ransom letters as motif” to give the impression of experimental 
cuisine at a place “where diversity becomes unity, where cultural 
ambiance breathes life into each taste.” Henkel Beauty Care in 
Germany is committed to diversity and inclusion throughout their 
company and brand, and the Mixed-Up approach successfully 
expresses this through typography.

MIXED-UP
DIVERSITY

Henkel by Interbrand
Ngoam by Studio Cohe
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The Organic Modular trend dips into the modular eight-bit 
minimalism of the 80s, but with a twist of organic nowness. 
The neat trick of this trend is that it evokes both futurism and 
nostalgia. Major advances in home computing and video game 
technology defined the 80s, heralding the beginnings of our 
current tech-centric culture. However, that pixelated world now 
takes up a soft touch to lend it some warmth.

Uncompromising grids and pixelated sentimentality are 
something we all feel on some level. This trend plays with the 
theory of reduction, focusing on precise angles, curves and edges 
while still finding some soul along the way.

ORGANIC
MODULAR

Nice by Studio-pic
Grow Deal by Brand Brothers
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Balloon letters and forms in Throw-Up graffiti style are 
popping up everywhere, sometimes on their own as a fun and 
informal voice, and sometimes in conversation with more crisp 
typographic fare. It elevates a street lettering style; communicates 
informally and with immediacy; and represents dimensionality and 
lends depth through plumpness, folds, and implied overlaps. 

CURVES AND PLAYFUL ORGANIC 
GESTURES ARE INCREASINGLY BEING 
REINTRODUCED INTO BRANDS’ 
TYPOGRAPHIC VOICES. 

Balloon letters feature rounded bubbly characters that speak 
warmly, informally, and with a bit of nostalgia. They are effective 
tools for filling in the gaps between letters and words and leaving 
a strong, lasting impression.

THROW-UP
& BALLOONS

Nike/NYC by Phillip Kim
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Some recall the days when Ink Traps were considered necessary 
to provide clarity in small type, under poor printing conditions, 
and in challenging environments. Those days are long gone, but 
Ink Traps can still be found in custom fonts and lettering for 
brands, as well as popular typefaces from digital foundries.

What makes them so popular? They allow fat faces to get 
fatter without looking soft, and they help small type look crisp 
on screens. In other cases, they serve as a focal point, adding 
sparkle to an otherwise mundane sans.

WATCH OUT 
FOR TRAPS!

Patagonia by Ordinary Things
Sinéad O’Dwyer by Greenspace
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The world of design and typography has long detached itself from 
temporal bounds. We became digital, and now observe much of 
our world through screens. Posters are made from pixels, less 
so with ink. Perhaps this is why posters today have a Flux feel to 
them — extended letters, cropped forms, bending baselines, and 
good old dynamic composition.

Hyperkinetic typography draws you into an interactive experience 
that’s almost fully meta, defining new spaces, environments, and 
focal points. Keep your eyes peeled for more typographic-led, 
interactive digital branding and advertising.

FLUX FLUX

Focus by Simon Eves
Gravity by Roberto Warner
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