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90’S
NOSTALGIA

From underground punk music scenes, to pop culture such
as Clueless and Tamagotchis, the 90’s were defined by many
different styles and genres. Most of these centred around
contrasting music and fashion movements—think of Nirvana and
Britney’s bubblegum pop—it was the perfect moment
for breaking rules and having fun with experimentation.
This iconic era had a great impact on design trends, so much
so that decades later these trends continue to re-emerge.
This trend specifically rests on the feeling of nostalgia:
an idealised and longing gaze to the past.
Currently we are re-experiencing the 90’s through bubble
lettering, bright colours, primitive internet frames, cutouts, torn
edges, and emphasis on texture.

source: abancommercials.com
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TYPOGRAPHY
WITH
PERSONALITY

This trend comes with typography that deviates from the norm.
Sans Serifs’ absolute dominance has been waning for several
years now. Anything that breaks the order: one single letter
might be upside down, bigger or smaller, in a different font,
or completely missing. It could be a couple of letters in a small
text, following a different pattern than the rest of the letters
to reveal a different message. It’s an excellent way to emphasise
and draw attention to specific content.
With expressive use of animation, typography returns
as the protagonist of graphic design. Although Serifs are being
introduced back into the game, instead of those perfect ‘classics’,
we often see fonts with intriguing characteristics or even with
an illustration value.

source: odotoo.com
source: identitydesigned.com
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PSYCHEDELIC
VISION
source: looka.com

Just like in music and fashion, psychedelic in visual design mirrors
the carefree spirit and creates an experience that immerses
the viewers, stimulates the senses and leaves them with
something to remember.

THESE TWISTING, MELTING AND
DISTORTED AESTHETICS ALWAYS MAKE
A COMEBACK WITH THE RISE OF EACH
NEW COUNTERCULTURE.
The results in animation, web design, typography, and motion
graphics are incredible and entrancing. In 2022, the desire to
escape monotonous reality and the accessibility of graphic
software will foster experiments with psychedelic art in the
digital realm. Holographic and grainy backgrounds, complex
abstractions, a rich mix of bright or highly contrasting colours,
and different interpretations of psychedelic line art will appear
in graphic design.
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2D & 3D
MASHUP

Modern tech evolving every day created opportunities for design
to prosper in many different areas. Nowadays there is a great
variety of 3D modelling software available on the market, free
options such as Blender and Unreal Engine, and even more
subscription-based options. 3D is by no means a cheap practice,
each project is often extremely time consuming and costly. The
merging of 2D with 3D was first adapted to compensate for time
and budget.
There are many benefits to this partnership. While hyper-realistic
3D elements provide depth and blur the line between physical
and digital, 2D graphics add visual variety and interest. Although
adaptable to all formats, this creative solution is especially utilised
for app design.

source: itsnicethat.com
source: itsnicethat.com
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ANTI-DESIGN

Anti-design is related to but not entirely synonymous with
Brutalism. It challenges conventional design principles,
introducing asymmetry, clashing colours, bland or overly busy
designs, out-of-balance visuals and more.
The style may seem chaotic and unappealing to some, it creates
designs that are liberated from established aesthetic standards
and releases new energies.
Anti-design enters the graphics scene, especially digital, after a
decade of minimalism domination. In a landscape in which
everything is starting to look dangerously alike, there is a
need for a language capable of communicating to a different
audience. This design trend revisits the early days of the internet
through the eyes of digital natives seeking to break the ‘modern’
templates, even it means making design that’s intentionally
disorientating.

source: wearecollins.com
source: odotoo.com
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MAXIMALISM
COUNTERACT
source: @meneerheirman

Born as a reaction against Minimalism, Maximalism embraces
the theory of “more is more”.

AN AESTHETIC OF EXCESS
CHARACTERISED BY AN ABUNDANCE OF
COLOUR, TEXTURES, OBJECTS, SHAPES,
AND CONTRASTING PATTERNS. THESE
ELEMENTS ALL COMBINE INTO A SORT
OF “ORGANISED CHAOS”.
Currently this trend is especially effective in motion design.
Anyone who wants to create visuals for their brand can do
so even for free. There are plenty resources for doing so: free
templates, graphics, mockups etc. Brands that aim to distinguish
themselves and have the budget to do so, invest in complex
maximalist animations featuring layers of images, creative
typography, and bold colours. This trend is relatively new and
shows great promise.
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RISOGRAPH
MAKES A
COMEBACK

As the trends of ‘go bold’ and ‘go retro’ resonate, it’s no surprise
that the Risograph is making a comeback in both physical and
digital forms. In Japanese, ‘Riso’ means ‘ideal’. The decades-old
technique, which was originally developed for administrative
photocopying, is comparable to digital screen printing. It later
evolved into a tool for artists and designers to create stunning
abstract artworks, posters, and advertisements.
One distinctive characteristic of Risograph prints is that they
frequently have minor flaws such as ink bleed, inconsistent
colours, unpredictable alignment issues, or rough textures.
Graphic designers devise ingenious ways to digitally recreate the
Risograph print effects, giving the style a strong comeback as a
2022 trend. Not only does it look great in packaging and print, but
also in animation, typography, and web design.
source: odotoo.com

source: odotoo.com
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BLAZING
COLOURS

It’s no coincidence that the recent rise in the use of dramatic, eyecatching colours coincides with the world’s uncertain, challenging
times. Hope and optimism go a long way, and colour as a visual
identifier of this sentiment seems like a choice many people and
organisations will continue to make.
Colours have become emblematic of today’s fast-paced creative
landscape. Intense gradients appeared in advertising campaigns,
identity systems, and editorial design, making it nearly impossible
for the viewer to look away. The use of provocative, complex hues
will undoubtedly be prevalent in 2022.

source: omse.co
source: omse.co
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MOTION DESIGN
ON THE RISE
source: dia.tv

While motion design has been infiltrating branding and identity
systems for some time, the role that movement and kinetics can
play in conveying a brand’s personality and spirit is becoming
increasingly evident.

THE USE OF MOTION IN CRAFTING
BRAND NARRATIVES IS ON THE RISE,
PARTICULARLY FOR THOSE THAT
GENUINELY USE MOTION TO CREATE
PERSONALITY AND IDENTITY.
Motion cannot be an afterthought in 2022. Instead, it will serve as
the focal point of a project, a lens through which designers begin
to see the infinite possibilities of crafting a brand story that is far
more dynamic than static images.
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LIVELY DATA
VISUALIZATION
In a world where data is king and information is easily accessible,
data visualization is a powerful tool that can be used to uncover
hidden insights. Gone are the days when traditional data
visualization techniques such as bar graphs, pie charts, and maps
could efficiently convey business’s message to the audience.
They are now more representative, insightful, interactive,
user-friendly, and aesthetically pleasing.
More lively data visualizations are emerging as a graphic design
trend of 2022. The pivot to fun data doesn’t come as a surprise.
2020 and most of 2021 have been emotionally taxing,
to say the least. Brands are seeking a mental break and a lighter
tone by creating data-related content in an appealing and
enjoyable way.

source: refikanadol.com
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