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LESS IS MORE
In 2022 there is a tendency for brands to
depart from complex logo marks in favour of
something simpler. Triangles, circles, squares,
dots, and lines are basic geometric shapes
that simplify logo design. Vibrant or distinct
colour schemes are recommended as
compensation. Alternatively, switch to black
and white to maximise the minimalist effect.

BUGATTI Logo Redesign

KEEPING IT SIMPLE HELPS
BRANDS TO REINFORCE
THEIR PRESENCE AND
INCREASE BRAND
AWARENESS.
Museum of Fine Art Boston Logo Redesign

The design principle “less is more” is not new;
neither is this logo design trend. However, it is
worth noting that an increasing number of
well known brands, including Sprite and GSK,
are referring to a simplified approach in
redesigning their logos. As a result, they get a
simpler and fresher image that doesn’t
overburden the customer with unnecessary
elements.

Sprite Logo Redesign

GSK Logo Redesign

Brought to you by:
Copyrights 2022 © Nascent Design srl

4

LET’S
LETTER-PLAY

Wordmark logos could be one of the most prominent logo design
trends in 2022. Although type is already very expressive, some
brands have taken the concept a step further.

INCORPORATING PERSONALISED
TYPOGRAPHY TO REALLY TAP INTO
DEEPER MEANINGS FOR BRANDS WILL
GENERATE A LOT MORE INTEREST AND
VISUAL DIVERSITY.
When a logo emphasises one letter by stretching or distorting it,
it often draws attention to embody the primary product or service
of the brand. Alternatively, substituting symbols and geometric
shapes for some letters allows you to quickly convey the essence
of the brand. Experiment with different letter heights, disregard
kerning or unusual lines, but keep legibility in mind at all times.

Otta Logo

Keyloop Logo

Braun Logo

Swile Logo

Mooc Logo

Gsa Logo
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TIME TO
SCRIBBLE

Scribbles, sketches, and doodling return as a graphic design
trend in 2022, so their appearance as a separate logo design
trend should come as no surprise. Although it may appear that
freeform drawing has reached its limit, recent projects show
just the opposite. The increased interest in a designer’s
personal approach to the brand is the key to its revival.
Expect to see more logos with that rough, unfinished look, as
opposed to the cleaner, more “produced” logos seen in recent
years. This style is raw, yet sophisticated and straightforward.
In branding in general, a hand-drawn approach can add a
personal touch and an artisan feel, so it’s especially well
employed for lifestyle, food, or beauty brands.

Markgraph by Schultz Schultz

Cultura Vindi 2021 by Antonay ®

Park Melbourne Logo
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ILLUSTRATION
> REALISM

As previously pointed out, there are several
logo trends related to simplification and
minimalism, with this one being the most
illustrative. Realistic logos are eye-catching,
but they struggle to adapt to screen size or
another medium. Nowadays, few people
regard responsive logos as a distinct
phenomenon or trend. Instead,
responsiveness is a natural feature of a logo,
as evidenced by the movement of symbolism.

New Logo and Identity for RDA

Realistic logomarks are difficult and
inconvenient to use, especially on smaller
screens or compact business cards. Mainly,
this logo trend isn’t about visual beauty and
style but convenience. A symbol-based logo
is far more adaptable, allowing it to look good
anywhere or to be divided into separate
elements with ease.

Burger King Logo Redesign

Renault Logo Redesign
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TYPOGRAPHY
TAKES SHAPE

We know that wordmark logos are still mainstream, with the
lettering communicating the brand personalities. These logos
are classified into two categories: those in which the
typography dominates the imagery, creating an emblem-like
shape for the logo; and those in which the typography is
nestled within the imagery, providing structure and shape.

IN THESE LOGOS, WE SEE TEXT AND
GRAPHICS WORKING IN TANDEM.
They aren’t like logos with titles written separately from an
image; in these cases, the text is critical to understanding the
graphic. Typography takes form and evolves into graphic
elements that communicate meaning visually and directly.

Mountain Bazaar by COOOT

Burgled by Eastwood Studio
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MIND THE
NEGATIVE SPACE

The creative use of negative space enhances the message of a
logo without complicating it. Negative space in logo design will
reach new heights in 2022. Appropriate use of it can transform
logo designs into eye-catching visuals and assist you in
conveying hidden or dual meanings.

NEGATIVE SPACE ACTS AS A BLANK
CANVAS THAT YOU CAN CUSTOMIZE
TO BEST PRESENT YOUR BRAND TO THE
AUDIENCE.
Negative space can work wonders for those who want to keep
their logos consistent without sticking to a single theme.
Companies such as FedEx have cleverly used this trend to make
their logos more memorable and versatile.

Criteo Logo

Newsy Logo
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DISAPPEARING
LETTERS

Wordmark logos are powerful and ensure that your audience
knows which brand they’re interacting with. As a logo design
trend for 2022, disappearing letters apply negative space to the
typography itself.

IT IS A VISUALLY STRIKING YET TRICKY
TECHNIQUE.
If you go too far, you risk creating a completely illegible logo.
Logo design, like any other design, requires knowing when to
stop. When done right, it draws attention and adds uniqueness
to the otherwise plain typefaces.

Sartorius Logo

Roger Federer “RF” Logo
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SATURATED
GRADIENTS

When we look at big brands in recent years, we can see a vast
trend of using vivid, saturated colours in logo design. The
fascination with colours has grown to the point where
creators has been pumping up saturation till it’s close to neon.
Gradients, on the other hand, are getting momentum. It can
range from blending multiple colors or shades to
monochromatic schemes, allowing designers to experiment
with shades and devise practical solutions.
The world’s most popular gradient icon logos tend to fall in
the tech and digital industry. One reason is that our screens
are so crowded with colours and buttons that businesses are
looking for ways to make their brands stand out — and
vibrant gradients are a great way to do just that.

Migros Bank Logo
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A 3D V.S. FLAT
DESIGN-OFF

3D has been one of the promising graphic
design trends since 2021. With the
advancement of technology, it is now possible
to create high-quality 3D objects using
intuitive tools such as Spline and Procreate.
Although this is a controversial trend, we see
designers transforming flat-style logos to 3D
and vice versa, seeking to make the logo style
more vibrant and less cumbersome. They also
put in a lot of effort to investigate a 3D-like
direction — isometric art. It uses optic
illusions, vibrant colours, gradients, shadows,
and shapes to create a voluminous image.

While flat design is still dominant, some daring
entrepreneurs are experimenting with 3D
logos for branding.

New Name and Logo for Block

Liberis Logo Redesign

Genius Sports Logo Redesign

Brought to you by:
Copyrights 2022 © Nascent Design srl

12

GENERATIVE
CHALLENGE

The concept of generative identity represents a breakthrough
in the field of brand style creation. Simply put, it is a design
approach in which a person delegated a portion of the process
to computer programs or neural networks (NNs). To do so, one
must first describe the task’s parameters as well as any
potential limitations.

NNS CAN GENERATE AN INFINITE
NUMBER OF DESIGN OPTIONS THAT ARE
ORGANIC AND UNEXPECTED.
Designers can then step in to add the human element. Despite
the fact that the Generative Identity is still in its infancy, we are
excited to see new developments in the brand and logo design.

Birb Identity

Birb Identity
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WE ARE AN AWARD WINNER
BRAND CONSULTANCY AND
DESIGN AGENCY. OUR MISSION
IS TO ELEVATE YOUR BRAND
FROM EVERY ANGLE WHILE
EMBRACING BRAND INNOVATION
AND DIGITAL TRANSFORMATION.
LET’S CREATE SOMETHING
GREAT TOGETHER!
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